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OF |OY

Consumers seek emotional uplift through
chemical reactions: psychodermatology,
neurocosmetics, and micro-moments of joy.

Rising stress levels from daily demands
and an ever-changing world are pushing
consumers to seek out glimmers of joy -
and beauty and wellness brands are
stepping up. In 2026, brands aren’t

just creating products; they're crafting
experiences that look, feel, and do good
for the mind. As big-ticket indulgences
feel out of reach for many, accessible,
mood-boosting treats are delivering
instant micro-hits of happiness through
playful packaging, whimsical design,
and sensorial formulation.

Stimulating a positive chemical response
through beauty and wellness products
offers a powerful form of ‘dopamine hit’
beyond screentime. Emerging research in
psychodermatology and neurocosmetics
reveals how sensory experiences and
bioactive ingredients can help to activate
the skin-brain axis, influencing emotional
well-being. Brands are now investing in
formulations designed to boost dopamine,
serotonin, and mood-regulating GABA,
as consumers seek rituals to trigger and
reclaim feel-good moments.

In beauty, it’s not just about performance,
it's about play too. Enter the ‘Labubu effect”
collectible culture is booming, driving a
demand for limited editions, collectibles
and blind boxes. Products themselves are
evolving into sensory playgrounds with bold

formats, vibrant colours, transportive scents,
irreverent branding — fun, yet still functional.

Wellness brands are meeting consumers
where they are, with authentic, relatable
solutions. Honest narratives and everyday
rituals are replacing airbrushed ideals,

as the industry adapts to real lives, not
Instagram fantasies. From Happy Tuesdays
post-rave recovery kits to PerfectTed’s
playful matcha swaps for coffee, brands
are embracing realism, acknowledging
life’s ups and downs without the

pressure of perfection.

Positive energy

PerfectTed
Single Serve
Matcha Vanilla
7 sticks

£6

PerfectTed’s antioxidant-rich matcha
delivers a smooth caffeine lift without
the crash. The UK’s number one
Matcha brand, PerfectTed brings

a sense of fun and playfulness.

Introducing...

Made by party people, for party people,
Happy Tuesdays kits help revellers feel like
themselves again. Available in selected stores.

Happy Tuesdays

Post-Rave
Wellness Pack
5 Capsules
£6.99

“ EXPERT VIEW

“Neurocosmetics are unlocking an exciting
new era of beauty. More than just smelling
great, these formulas work beyond the
surface, using bioactives, neuro-fragrances,
and thermo-sensory ingredients to help
boost mood, calm stress, and energise

the senses.

“Beauty at Boots has always been rooted
in feeling good, and we're continuing

to champion that by putting fun and
accessibility at the heart of our cosmetics
offer. Last year we launched over 400 new
makeup lines starting from as little as £1.29.
With more to come in 2026, we're making it
easier than ever for customers to discover
affordable little treats that brighten their
day and make life a little more beautiful.”

Alice Rafferty,
Director of Luxury
Beauty and Cosmetics
at Boots

Introducing...

Founded by Estée Lalonde, Mirror Water is a

body care and wellbeing brand rooted in sensory
connection. Built on the belief that self-care should
feel grounding rather than performative, it creates
intentional body care rituals rooted in calm, presence,
and reflection. Using the emotional power of scent,
its essential-oil blends (think: vetiver, cedarwood,

Canadian black spruce and bergamot) create layered,
earthy-uplifting fragrances that soothe and reconnect.

Available in selected Boots stores and online.

people would swap their
go-to beauty products for
mood-enhancing alternatives'

of consumers have purchased
a beauty collectible or limited
edition in the last 12 months?

HABI by Boots

new Barrier Boost Milky Facial Toner

at B 130mI
£8

HABI by B
HABI by Boots by Boots

Strawberry
Bouncy Glow Jelly Overnight Lip Mask
Face Mask 20g
50ml £5
£7.50

Fun, yet functional, HABI by Boots

has expanded its skincare range. Turn
bedtime into a sensory experience with a
Bouncy Glow Jelly Face Mask, Strawberry
Overnight Lip Mask or Barrier Boost Milky

) . DAISE Soap & Glory
Facial Toner. Prices range from £5-£8

Foaming Body Let’s Get Tropical

Wash Vanilla
265ml 250ml
£5 £9.99

66

EXPERT
VIEW

Mirror Water
Rub Solid

Body Balm
50ml

£32

Joe Thorley-Mitchell,
Director of Boots Brand
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Boots
Accessories
Gold Star Fish
and Shell Grips

Melting Body Mousse £3.50

“Boots brand is already the UK’s
No.l Health & Beauty brand?, and
now we'e focused on becoming the
most loved too. Our customers are
telling us loud and clear: beauty
and wellness should make you feel
something. That's why we're creating
products that work hard, but play
harder, with bold colours, sensorial
textures, personality-packed
storytelling and limited drops that
tap into the excitement of discovery.
It's all about high-performance,
irresistibly designed and
unmistakably fun.”
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RESILIENT
ROUTINES

Consumers are adapting beauty and wellness regimes to
build resilience mentally, physically and dermatologically.

As our environments become more volatile

and our lifestyles more demanding, building

resilience across mind, body and skin has
never been more essential. In 2026, we are
all navigating a more complex landscape

of stressors: from shifting weather patterns,

rising pollution levels and heightened
allergens, to internal pressures such as
hormonal fluctuations, recurring health
flare ups and compromised skin barriers.
Together, this is driving a new wave of
beauty and wellness behaviours designed
to fortify the body’s natural defences.

With chronic stress now a baseline for
many, awareness is growing around the
impact of elevated cortisol on overall
wellbeing. Linked to inflammation, fragile
skin, disrupted sleep and weakened
immunity, stress regulation is becoming
a core focus of modern routines. This

is accelerating interest in bioactive
ingredients like adaptogens, such as
ashwagandha and ginseng, and
nootropics like L-theanine, magnesium
and lion's mane.

400%

increase in customers
buying adaptogens at Boots'

As rising temperatures, unpredictable
weather and urban pollution become
today’s realities, climate adaptive living is
no longer a future concept.

Checking UV indexes, air quality and
humidity is becoming as common as
checking the daily forecast, with ‘UV
index’ content on TikTok surpassing 315
million views in the last 12 months.2 In
response, consumers are seeking more
robust protection: advanced SPFs, bio-
tech skincare, sweat resistant makeup,
UV adaptive formulas and humidity
proof haircare. Breathable textures,
climate specific ranges and anti-pollution
complexes to combat free radicals

will fast become routine staples.

Shifting humidity, temperature extremes
and increased UV exposure can

also trigger skin reactivity and some
inflammatory conditions. Research shows
that many people report flare-ups linked
to temperature changes (70%), pollution
(59%) and high pollen (59%).% Building
a resilient skin barrier is becoming a
priority with 47% having adapted their
beauty or wellness routine in response to
environmental factors®, fuelling demand
for routines designed to keep skin stable
under stress.

B

ONLINE DOCTOR

In 2025, Boots Online Doctor skin services saw significant
year-on-year growth (up by a third versus 2024), with March
to May emerging as the peak months for demand; acne
remained by far the most requested service, followed by
rosacea, and the Skin Condition Diagnosis service.*

“ EXPERT VIEW

“For people living with conditions

like eczema, psoriasis and rosacea,
environmental stressors can exacerbate
symptoms. Rapid shifts in temperature
and pollution exposure have the
potential to heighten sensitivity in the
skin, triggering flareups more easily and
meaning skin takes longer to settle”

Susie Gawler,
Clinical Lead
for Acne & Skin
at Boots Online

Around 1.6m adults use GLP-1 medicines for
weight loss®, with numbers expected to grow.
Losing weight links to increased resilience
through improved health outcomes, including
reduced risk of type 2 diabetes, heart disease,
and high blood pressure. Boots Online Doctor
offers wrap-around support alongside access
to prescription medication through its Weight
Loss Treatment Service, including ongoing
clinician support and personalised coaching*

*Access to treatment is subject to an online consultation with a clinician
to assess suitability. Subject to availability. Charges apply.

Introducing...

HEIGHTS

Biotic Food
Supplement
30 capsules
£40

HEIGHTS Biotic Food
Supplement features 7 high-
impact bacterial strains plus zinc
for the brain and immune system.

~ 20BILLIONCFU

Ultra-lightweight
hydrating formula blends
rice lipids, ectoin, amino
acids and electrolytes

to replenish moisture
and support

a healthy,

balanced barrier.
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Lightweight antioxidant

ON THE
RADAR

Skincare to supercharge
resilient routines

serum helps neutralise
surface free radicals
with clinically proven
protection against
oxidative stress,
anti-pollution

and blue light.

AdVanCed
Serum

Cetaphil
Advanced Defence Serum
Oml

£26.50
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N'S MANE MUSHROOM BLEND
Sixways Focus And Elevate
Mushroom Blend Powder,
harnessing the power of
lion's mane mushroom,
adaptogenic herbs, and
Focus + Elevate ; o
MushrSaTElend essential B vitamins.
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Sixways

Focus and Elevate
Mushroom Blend
Powder

1509

£32

57% would pay
more for beauty
products with
climate/pollution
defence.®

W Opticians

Goodbye, Dry Eye

Dry eye is another sign of how modern
stressors impact the body’s protective
barriers. With around one in three people
in the UK now affected, Boots Opticians
has launched a Dry Eye Evaluation offering
early detection and vital relief to help build
ocular resilience in response to screens,
oollution and drying environments.

L‘/_KR HE-POSAY
BORATORE DERMATOLOGIQUE

Liz Earle
Superskin™
Advanced Firming
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Serum-in-Moisturiser
SPF20
50ml
£49
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Formulated with
Acacia Tree extract
to help regain the
look of youthful skin,
whilst SPF20 delivers
broad-spectrum
UVA and UVB

protection.
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La Roche Posay
Anthelios UVSport Pro-
Resistance Stick SPF50+,
10ml

£20

UVSPORT

ANTHELIOS
STICK PRO-RESISTANCE

High efficiency
protection against
deep penetrating
UV rays, built for
intense activity,
with vitamin E to
help shield skin
from environmentall
aggressors.




EVOLUTION
OF TRENDS

Looking at Longevity

2022

SKIN CENTRED
Skin health and
personalised

Trends are constantly evolving, nowhere more so than in beauty and
wellness. We're celebrating this journey with a lookback to the trends from
the past few years and how they’ve grown into fully formed macro themes
defining the industry. Propelled by advanced innovations and technology,
each trend has evolved with new insights, ideas and possibilities.

2023

SCIENCE
OF SKIN

Consumers
become skin-

2024

CONSCIOUS ROUTINES

Beauty is more than skin-
deep as consumers pay
attention to what's inside

skincare and
the rise of
ceramides
and peptides

2025

ENTER THE
HEALTH HACKERS

Healthcare and

beauty intersect with
advanced technologies
that enhance our physical
function and appearance

tellectuals

alongside the
launch of No7
Future Renew

2024

EFFECT

Retinal )
booms as
consumers

seek products

to prolong
skin vitality

2026

2026

PURSUIT
OF PEAK

> Everyday beauty

and wellbeing
routines are being
supercharged by
new technologies
to ensure totally
optimised living

PROJECT PRESERVATION

A holistic approach to
ageing is the new gold
standard, as consumers

focus on extending youth by

future-proofing their health

=gl
= HYBRID )
HIGH-STREET

Post lock-down
there’s joy in a
return to the
high-street

2022

DOSE OF
DOPAMINE

A feast for

the senses, as
beauty brands
instil happiness
inall

2026

REAL LIFE REVIVAL

In an era dominated by

algorithms and automation,

consumers are craving

authenticity and genuine human
connection now more than ever

2024

Bold, beautiful and full

of colour — as consumers
celebrate individual style

A Global Glow-Up

2025

2025

MOODSCAPING
Using scent as self-

care and serenity,

URLTO IRL

An increasingly
connected
world fuelled by
social media,
where the
boundaries
between offline
/online blur

2026

WORLD CLASS BEAUTY

International beauty and
wellness surges as consumers

seek the best the world can offer

2026

CHEMISTRY OF JOY

Consumers are using sensory
boosts and happiness hacks to
navigate stress and balance
bodies from the inside out



THANK YOU

It’s been a step-changing year for beauty and wellness,
and we hope you enjoyed this year’s Trends Report.

In today’s world feeling good, is as important as
looking good. More than a candle, a bubble bath
and a fleeting moment of self-care, wellness is a
fundamental part of modern lifestyles.

At Boots, we'll continue to discover and invest in the
best beauty and wellness products for customers,
bringing incredible innovations, quality products and
in-demand technologies to our shoppers. Blending
health expertise, with beauty-know-how, in a way only
we can at Boots.

Thank you for your ongoing support; we look forward to
continuing to share our journey with you.

For more information and imagery, please contact:
bootsbeauty@thepharmglobal.com.

Or visit the Boots Newsroom at www.boots-uk.com
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@BootsUK

With you. For life.



